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Maidsfactory

Mobile App Marketing
Case Stuady

‘O INTRODUCTION

MaidsFactory, a leading provider of home cleaning and maid services in Dubal, recognized

the need to enhance customer experience and streamline service delivery. In response, they

developed the MaidsFactory app, aimed at revolutionizing the way customers access and
Interact with their services.

@& CHALLENGES

® Competitive Market:

In Dubai's competitive home services market, MaidsFactory needed a

unique selling proposition (USP) to differentiate itself and attract customers
amidst numerous competitors offering similar services.

® Diverse User Acquisition:

Faced the challenge of acquiring users through various channels, including
organic, email campaigns, social media, and paid campaigns.
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h COURSE OF ACTION:

® Promotion of App Features:

Launched an extensive marketing campaign to promote the features
and benefits of the MaidsFactory App.

This included targeted advertising on social media platforms, email
newsletters to existing customers, and collaborations with influencers in

the home services industry.

® Incentives for App Download:

To encourage the adoption of the app, we offered exclusive discounts
and promotions to customers who downloaded and booked services

through the app.

This served as an incentive for customers to try out the new platform
and experience its benefits firsthand.

1 RESULTS ACHIEVED

® Improved Search Engine Rankings:
The user-friendly interface and customizable features have made booking

and managing home cleaning services more convenient for customers.

® Increased Social Media Engagement:
Real-time communication features within the app allowed customers to interact

directly with their assigned cleaning teams, addressing concerns and providing
feedback seamlessly. This transparency in communication improved trust and
loyalty among customers, resulting in higher retention rates.

® Increased Efficiency
Following website optimization based on user behavior analysis,

Aura Health Solutions experienced a 30% decrease in bounce rate and a
25% Increase In average session duration.
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