CASE STUDY
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* INTRODUCTION

PM NOW: Mental Health Support, an app that offers a range of uses aimed at supporting
mental health and well-being. In a world where mental health is a priority, PM NOW stands

out as your dedicated partner on the path to emotional resilience.

& CHALLENGES

® Low Awareness:

Despite the app's innovative features, there was limited awareness among the

target audience about the importance of preventive measures and the
role of the app.

® Competitive Landscape:

The healthcare industry is saturated with various wellness apps and platforms,
making it challenging to stand out and attract users.

® User Engagement:
Encouraging consistent user engagement and adoption of preventive habits

posed a significant challenge.
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h COURSE OF ACTION:

® I )
We crafted targeted messaging highlighting the importance of preventive measures

In maintaining overall mental health. Emphasizing the app's ability to provide
personalized recommendations tailored to each user's unique needs.

Developed a content strategy focused on educational content related to mental
health, such as healthy lifestyle tips and wellnhess guides. This content was
distributed across various channels, including social media, blogs, and email

newsletters.

Collaborated with health and wellness influencers and experts to amplify the
app's reach and credibility. Influencers shared their experiences with the app and

promoted its benefits to their followers.

Launched interactive engagement campaigns, such as challenges and quizzes, to
encourage user participation and foster a sense of community among app users.

Implemented a referral program incentivizing users to refer friends and family to
the app. Both the referrer and the new user received rewards for participating,

driving user acquisition and retention.
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RESULTS ACHIEVED
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The targeted messaging and educational content effectively raised awareness about
the importance of preventive measures app among the target audience.

The influencer partnerships and engagement campaigns contributed to a significant
Increase in app downloads and user registrations.
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The interactive engagement campaigns and referral program resulted in higher
user engagement and retention rates. Users actively booked their session with our
certified Therapist and get out of anxiety, depression, marriage counseling, etc

The app received positive feedback from users, who reported feeling more
empowered and informed about their mental health. Many users praised the
personalized recommendations and found them helpful in adopting preventive habits.
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